Goodwill Campaign
 
This series is designed to be more benefit-rich and content-heavy. It follows the B.D.C. structure (Blind, Direct, Content) so it closes with content as opposed to more overt scarcity.
 
Email 1: The opening email in this series doesn’t reveal the topic of your Lead Magnet or product, because it is designed to segment out the subscribers on your list who are excited enough about you and your brand to click on your mails without any obvious benefit.
 
SUBJECT: Kinda weird but very [insert relevant word – ex. “profitable”]
SUBJECT: This flat-out WORKS!
SUBJECT: One word...[insert one relevant word or “crazy”]
 
You gotta see this:
 
[LINK TO LANDING PAGE]
 
If you’re on my list, it’s fair to assume you [DESCRIBE INTEREST OR BENEFIT – ex. “...want to play the guitar” / “...want to get more clients” / etc.]
 
If so, then this is the ideal next step:
 
[LINK TO LANDING PAGE]
 
Check it out...
 
 [YOUR SIGNATURE]
 

 
 
Email 2: The opening email in this series should be very direct as to the topic and benefit to segment off the readers on your list who are genuinely excited about the topic covered in your Lead Magnet or product.
 
SUBJECT: Presenting...[topic / product name / lead magnet name]
SUBJECT: Free Report: [Report Name]
SUBJECT: Free Video: [Video Name]
SUBJECT: Case Study: [Case Study Title]
SUBJECT: Free [TEMPLATE, PLAN, ETC.]
 
Have you ever wanted to [INSERT KNOWN DESIRED END RESULT]?
 
Well now is your chance (and its free):
 
[LINK TO LANDING PAGE OR CONTENT DELIVERY PAGE]
 
Recently I [wrote/recorded/rolled out a report/video/training/widget] [about/that does] [DESCRIBE TOPIC/PRODUCT] and I want you to have [a copy/it/one].
 
You can [access/get/buy] it right now at:
 
[LINK TO LANDING PAGE]
 
But do it now while it’s fresh on your mind...
 
[YOUR SIGNATURE]

P.S. Just imagine, you [DESCRIBE FOR THE READER WHAT IT WILL BE LIKE WHEN THEY HAVE ACHIEVED THE DESIRED END RESULT YOUR LEAD MAGNET/PRODUCT WILL GIVE THEM].
 
You don’t have to imagine...get it now: [LINK TO LANDING PAGE]
 
 
 

 
 
Email 3: This email should be pure content, but it should still be about the topic of your Lead Magnet or product and should link to your landing page inside the content itself, in the P.S. or using an ad or image.
 
SUBJECT: Check out this article I just wrote
SUBJECT: best [TOPIC] [BLOG POST, PODCAST, ETC.] I’ve ever [READ, WRITTEN]
 
Hey, this made me think of you.
 
I just [RECORDED/WROTE, READ/LISTENED TO] an [ARTICLE, BLOG POST, PODCAST, VIDEO, ETC.] about [TOPIC] and I know you’re interested in that too… 
 
So I thought I’d send if over so you could check it out.
[LINK]
 
This [BLOG POST, PODCAST, ETC.] dives deep into [SPECIFIC AREA OF FOCUS WITHIN THE TOPIC] and talks about things like:
 
· Super sexy bullet point #1
· Super sexy bullet point #2
· Super sexy bullet point #3
 
And soooo much more. 
 
It’s a [BLOG POST, ARTICLE, PODCAST, ETC.] so it totally free, but trust me its SUPER valuable to anyone who cares about [INSERT TOPIC] (like you and me). 
 
Could you do me a favor and check it out, then let me know your thoughts and biggest take away?
 
(My favorite [TIP, HACK, ETC.] is #6… I can’t take credit for it, but its SUPER smart and its working.)
 
Check it out here: [LINK]
 
[YOUR SIGNATURE]
 
P.S. If you’re not into [READING BLOG POSTS/ARTICLES, LISTENING TO PODCASTS, WATCHING VIDEOPS, ETC.] but you still want the [BENEFIT], you might like this a little more:
 
[LINK TO LANDING PAGE]

[bookmark: _GoBack]
